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Clear, concise instruction for all CFA Program Level
I concepts and competencies for the 2019 exam The
same official curricula that CFA Program candidates
receive with program registration is now publicly
available for purchase. CFA Program Curriculum
2019 Level I, Volumes 1-6 provides the complete
Level I curriculum for the 2019 exam, delivering the
Candidate Body of Knowledge (CBOK) with expert
instruction on all 10 topic areas of the CFA Program.
Fundamental concepts are explained in-depth with a
heavily visual style, while cases and examples
demonstrate how concepts apply in real-world
scenarios. Coverage includes ethical and
professional standards, quantitative analysis,
economics, financial reporting and analysis,
corporate finance, equities, fixed income,
derivatives, alternative investments, and portfolio
management, all organized into individual sessions
with clearly defined Learning Outcome Statements.
Charts, graphs, figures, diagrams, and financial
statements illustrate concepts to facilitate retention,
and practice questions provide the opportunity to
gauge your understanding while reinforcing
important concepts. Learning Outcome Statement
checklists guide readers to important concepts to
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derive from the readings Embedded case studies
and examples throughout demonstrate practical
application of concepts Figures, diagrams, and
additional commentary make difficult concepts
accessible Practice problems support learning and
retention CFA Institute promotes the highest
standards of ethics, education, and professional
excellence among investment professionals. The
CFA Program curriculum guides you through the
breadth of knowledge required to uphold these
standards.
This comprehensive book is designed to serve as a
primary text for the Advertising Management course
that follows the more general Principles of
Advertising course. It can stand alone, or, for
instructors who prefer a case-based approach, it can
be adopted together with "Cases in Advertising
Management" (978-0-7656-2261-7) by the same
authors. "Advertising Management" covers a full
range of topics for a semester-long course, including
financial management, business planning, strategic
planning, budgeting, human resource management,
ethics, and managing change. There is even a
unique section on 'managing yourself' and your own
career in advertising. The text includes plentiful
figures, tables, and sidebars, and each chapter
concludes with useful learning objectives,
summaries, discussion questions, and additional
resources.
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Performance measurement and attribution are key
tools in informing investment decisions and
strategies. Performance measurement is the quality
control of the investment decision process, enabling
money managers to calculate return, understand the
behaviour of a portfolio of assets, communicate with
clients and determine how performance can be
improved. Focusing on the practical use and
calculation of performance returns rather than the
academic background, Practical Portfolio
Performance Measurement and Attribution provides
a clear guide to the role and implications of these
methods in today's financial environment, enabling
readers to apply their knowledge with immediate
effect. Fully updated from the first edition, this book
covers key new developments such as fixed income
attribution, attribution of derivative instruments and
alternative investment strategies, leverage and short
positions, risk-adjusted performance measures for
hedge funds plus updates on presentation
standards. Complete with a CD containing worked
examples for the majority of exhibits, the book
covers the mathematical aspects of the topic in an
accessible and practical way, making this book an
essential reference for anyone involved in asset
management.
Advertising is an important and visible component of
marketing, competition, and consumer awareness.
As many companies grow and expand to serve
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multinational audiences worldwide, there is a
concomitant need to understand culture, customs
and regulation in the world markets. Not only
businesses but consumers and students as well
need to understand the workings of advertising and
its regulation in worldwide markets. This book is
designed to fill this need for students and
professionals. The book takes a thorough and critical
view of the process in 21 countries, representing four
continents of developed countries. An important
feature of this handbook is the consistent, carefully
plotted format of each chapter, facilitating easy
access to key information. For each country, the
chapters cover the following: form of government
history of regulation along with current operating
regulation systems route/manner in which cases are
brought forward to regulating bodies advertising
codes, if any, and how they work amount of money
spent on advertising by year consumerism and its
role in advertising specific regulation of advertising to
children, health advertising and tobacco advertising
sanctions and control of advertising found
inadmissible position of commercial speech in
country--if any Countries included are Argentina,
Australia, Canada, Chile, China/Hong Kong,
Colombia, Belgium, Brazil, Denmark, Finland,
France, Japan, Korea, Mexico, Peru, Portugal,
Spain, Sweden, the United States, and the United
Kingdom. Each chapter's contributing author is a
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known expert in advertising with a particular insight
on that country's language, culture, and advertising
industry.
Clear, concise instruction for all CFA Level I
concepts and competencies for the 2018 exam The
same official curricula that CFA Program candidates
receive with program registration is now publicly
available for purchase. CFA Program Curriculum
2018 Level I, Volumes 1-6 provides the complete
Level I Curriculum for the 2018 exam, delivering the
Candidate Body of Knowledge (CBOK) with expert
instruction on all 10 topic areas of the CFA Program.
Fundamental concepts are explained in-depth with a
heavily visual style, while cases and examples
demonstrate how concepts apply in real-world
scenarios. Coverage includes ethical and
professional standards, quantitative analysis,
economics, financial reporting and analysis,
corporate finance, equities, fixed income,
derivatives, alternative investments, and portfolio
management, all organized into individual sessions
with clearly defined Learning Outcome Statements.
Charts, graphs, figures, diagrams, and financial
statements illustrate concepts to facilitate retention,
and practice questions provide the opportunity to
gauge your understanding while reinforcing
important concepts. Learning Outcome Statement
checklists guide readers to important concepts to
derive from the readings Embedded case studies
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and examples throughout demonstrate practical
application of concepts Figures, diagrams, and
additional commentary make difficult concepts
accessible Practice problems support learning and
retention CFA Institute promotes the highest
standards of ethics, education, and professional
excellence among investment professionals. The
CFA Program Curriculum guides you through the
breadth of knowledge required to uphold these
standards.The three levels of the program build on
each other. Level I provides foundational knowledge
and teaches the use of investment tools; Level II
focuses on application of concepts and analysis,
particularly in the valuation of assets; and Level III
builds toward synthesis across topics with an
emphasis on portfolio management.
Addressing a critical need, Advertising and Public
Relations Law explores the issues and ideas that
affect the regulation of advertising and public
relations speech, some of the most dynamic and
prevalent areas of professional communications
today. This updated third edition explores the
categorization of different kinds of speech and their
varying levels of First Amendment protection as well
as common areas of litigation for communicators
such as defamation, invasion of privacy, and
copyright and trademark infringement. Features of
this edition include: A new chapter on Internetrelated laws affecting advertising and public relations
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speech. History and background of major legal
theories affecting professional communicators.
Extended excerpts from major court decisions.
Overviews of relevant federal and state regulatory
schemes, including those promulgated and enforced
by the FTC, FCC, FDA and others. Appendices
providing a legal glossary, a chart of the judicial
system, sample model releases and copyright
agreement forms. The volume is developed for
upper-level undergraduate and graduate students in
media, advertising and public relations law or
regulation courses. It also serves as an essential
reference for advertising and public relations
practitioners.
Perfect for: • Bachelor of Nursing students •
Diploma of Nursing students • Bachelor of Midwifery
students • Bachelor of Paramedicine students •
Bachelor of Health science students • Post graduate
Nursing and Midwifery students Essentials of Law for
Health Professionals 4e provides students with the
information and knowledge necessary to make wellinformed and considered decisions about their legal
rights and obligations, and the legal rights and
obligations of the patients and clients under their
care. • Introduces the fundamental concepts and
frameworks of health law with clear examples •
Focuses on the importance of accurate records,
patient confidentiality and the impact of medical
negligence • Provides an increased focus on ethical
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issues, particularly around refusal and/or withdrawal
of treatment, guardianship and the manipulation of
life • Outlines the obligations and responsibilities in
relation to medicines, mental health legislation, child
and elder abuse, and explores the management of
health complaints • Highlights contemporary issues
around National Registration requirements for health
professionals. • Revised chapters explaining the
roles of government and legal professionals •
Chapter 12; Registration and Regulation of Health
Professionals reflects the National registration
requirements for health professionals • Issues of
euthanasia, assisted suicide, mental health, abuse
and negligence have been enhanced.
Richard P. Mendelson deftly explains the federal,
state, and local laws that govern wine production,
taxation, marketing, distribution, and sales. Wine
Law in America: Law and Policy exemplifies and
sheds light on Commerce Clause and 21st
Amendment issues, as well as matters of public
health and social responsibility. Complementing a
variety of courses, Wine Law in America: Law and
Policy, features: lucid explanations of the federal,
state, and local laws governing wine production,
taxation, marketing, distribution, and sales
discussion of Commerce Clause and 21st
Amendment issues case law that addresses
interstate trade in wine coverage of intellectual
property concerns regarding wine labeling and
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advertising matters of public health and social
responsibility for wine industry members and wine
consumers how to establish and operate a
wineryincluding grape sourcing, vineyard leases, and
licensing and permitting descriptions of key
international institutions and agreements that
regulate the global wine industry
This book examines the ethical and regulatory
debates surrounding the rise of the cosmetic
procedures industry. In the past, cosmetic
procedures were often seen as limited to a small
number of wealthy older women. Today, such
procedures have gone mainstream, partly facilitated
by the rise of "non-invasive" techniques, such as the
use of Botox and Dermal Fillers. While still a
business dominated by the female consumer, there
are also an increasing number of males undertaking
cosmetic procedures as social expectations around
appearance and ageing are challenged. At the same
time, the rapid expansion of this business, and the
incoherent, diverse approach to its regulation, have
given rise to concern. It has been seen as a "Wild
West". If cosmetic procedures go wrong, such
procedures give rise to real risks of harm. This book
examines the historical backdrop, current practice
and risks associated with cosmetic procedures. It
discusses the ethical and regulatory challenges for
this area. It also examines the current legal
frameworks concerning people, practitioners and
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products in the UK. The book also draws lessons
from regulatory approaches in other jurisdictions with
particular reference to the United States, Brazil and
France. It then sets out a legal and regulatory
framework that might better protect and empower
the cosmetic consumer, now and in the future. The
book is likely to be of particular interest to those
working in the areas of health and medical law, sociolegal studies and political science.
Native Advertising examines the emerging practices
and norms around native advertising in US and
European news organizations. Over the past five
years native advertising has rapidly become a
significant revenue stream for both digital news
“upstarts” and legacy newspapers and magazines.
This book helps scholars and students of journalism
and advertising to understand the news industry’s
investment in native advertising, and consider the
effects this investment might have on how news is
produced, consumed, and understood. It is argued
that although they have deep roots in earlier forms of
advertising, native ads with a political or advocacy
bent have the potential to shift the relationship
between news outlets and audiences in new ways,
particularly in an era when trust in the media has
reached a historic low point. Beyond this, such
advertisements have the potential to shift how media
systems function in relation to state power, by
changing the relationship between commercial and
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non-commercial speech. Drawing on real-world
examples of native ads and including an in-depth
case study contributed by Ava Sirrah, Native
Advertising provides an important assessment of the
potential consequences of native advertising
becoming an even more prominent fixture in the 21stcentury news feed.
As the Supreme Court has recognized, social media
sites like Facebook and Twitter have become
important venues for users to exercise free speech
rights protected under the First Amendment.
Commentators and legislators, however, have
questioned whether these social media platforms are
living up to their reputation as digital public forums.
Some have expressed concern that these sites are
not doing enough to counter violent or false speech.
At the same time, many argue that the platforms are
unfairly banning and restricting access to potentially
valuable speech. Currently, federal law does not
offer much recourse for social media users who seek
to challenge a social media provider's decision about
whether and how to present a user's content.
Lawsuits predicated on these sites' decisions to host
or remove content have been largely unsuccessful,
facing at least two significant barriers under existing
federal law. First, while individuals have sometimes
alleged that these companies violated their free
speech rights by discriminating against users'
content, courts have held that the First Amendment,
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which provides protection against state action, is not
implicated by the actions of these private companies.
Second, courts have concluded that many nonconstitutional claims are barred by Section 230 of
the Communications Decency Act, 47 U.S.C. § 230,
which provides immunity to providers of interactive
computer services, including social media providers,
both for certain decisions to host content created by
others and for actions taken "voluntarily" and "in
good faith" to restrict access to "objectionable"
material. Some have argued that Congress should
step in to regulate social media sites. Government
action regulating internet content would constitute
state action that may implicate the First Amendment.
In particular, social media providers may argue that
government regulations impermissibly infringe on the
providers' own constitutional free speech rights.
Legal commentators have argued that when social
media platforms decide whether and how to post
users' content, these publication decisions are
themselves protected under the First Amendment.
There are few court decisions evaluating whether a
social media site, by virtue of publishing, organizing,
or even editing protected speech, is itself exercising
free speech rights. Consequently, commentators
have largely analyzed the question of whether the
First Amendment protects a social media site's
publication decisions by analogy to other types of
First Amendment cases. There are at least three
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possible frameworks for analyzing governmental
restrictions on social media sites' ability to moderate
user content. Which of these three frameworks
applies will depend largely on the particular action
being regulated. Under existing law, social media
platforms may be more likely to receive First
Amendment protection when they exercise more
editorial discretion in presenting user-generated
content, rather than if they neutrally transmit all such
content. In addition, certain types of speech receive
less protection under the First Amendment. Courts
may be more likely to uphold regulations targeting
certain disfavored categories of speech such as
obscenity or speech inciting violence. Finally, if a law
targets a social media site's conduct rather than
speech, it may not trigger the protections of the First
Amendment at all.
Due to the media’s normative power to reflect daily
life and to shape our understanding of gender, media
plays a vital role in constructing – or deconstructing –
gender equality. In modern societies, the advertising
industry plays a major role in the media landscape.
In the Nordic countries gender discriminatory
advertising has been on the public agenda since the
1970s and 1980s, the time when gender equality
legislation was adopted. However, the Nordic
countries have chosen different ways of combating
and regulating gender discriminatory advertising.
This report presents results of a survey on how
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gender-discriminatory advertising is regulated in the
Nordic countries. The survey was conducted as part
of a project on gender equality in the media carried
out during the Finnish presidency of the Nordic
Council of Ministers in 2016
Clear, concise instruction for all CFA Program Level
I concepts and competencies for the 2020 exam The
same official curricula that CFA Program candidates
receive with program registration is now publicly
available for purchase. CFA Program Curriculum
2020 Level I, Volumes 1-6 provides the complete
Level I curriculum for the 2020 exam, delivering the
Candidate Body of Knowledge (CBOK) with expert
instruction on all 10 topic areas of the CFA Program.
Fundamental concepts are explained in-depth with a
heavily visual style, while cases and examples
demonstrate how concepts apply in real-world
scenarios. Coverage includes ethical and
professional standards, quantitative analysis,
economics, financial reporting and analysis,
corporate finance, equities, fixed income,
derivatives, alternative investments, and portfolio
management, all organized into individual sessions
with clearly defined Learning Outcome Statements.
Charts, graphs, figures, diagrams, and financial
statements illustrate concepts to facilitate retention,
and practice questions provide the opportunity to
gauge your understanding while reinforcing
important concepts. Learning Outcome Statement
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checklists guide readers to important concepts to
derive from the readings Embedded case studies
and examples throughout demonstrate practical
application of concepts Figures, diagrams, and
additional commentary make difficult concepts
accessible Practice problems support learning and
retention CFA Institute promotes the highest
standards of ethics, education, and professional
excellence among investment professionals. The
CFA Program curriculum guides you through the
breadth of knowledge required to uphold these
standards.
The federal government requires that most
packaged foods carry a standardized label--the
Nutrition Facts panel--that provides nutrition
information intended to help consumers make
healthful choices. In recent years, manufacturers
have begun to include additional nutrition messages
on their food packages. These messages are
commonly referred to as 'front-of-package' (FOP)
labeling. As FOP labeling has multiplied, it has
become easy for consumers to be confused about
critical nutrition information. In considering how FOP
labeling should be used as a nutrition education tool
in the future, Congress directed the Centers for
Disease Control and Prevention to undertake a twophase study with the IOM on FOP nutrition rating
systems and nutrition-related symbols. The Food
and Drug Administration is also a sponsor. In Phase
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1 of its study, the IOM reviewed current systems and
examined the strength and limitations of the nutrition
criteria that underlie them. The IOM concludes that it
would be useful for FOP labeling to display calorie
information and serving sizes in familiar household
measures. In addition, as FOP systems may have
the greatest benefit if the nutrients displayed are
limited to those most closely related to prominent
health conditions, FOP labeling should provide
information on saturated fats, trans fats, and sodium.
Most cross-border advertising occurs
uncontroversially. However, because international
advertising activity falls under so many diverse areas
of law, some familiarity with the dense web of
legislation, regulation, and case law that may effect
its use is essential for all advertisers. This wellknown book, now in a fully updated third edition,
provides all the necessary information in an easy-touse country-by-country format. Twenty-six country
reports, each by a local expert, provide detailed
information on the particular legal environment in
each country vis-à-visadvertising, including specific
effects of all relevant treaties and trade agreements.
Among the issues and topics taken into account are
the following: · effect of import restrictions on
advertising; · use of price comparisons in
advertising; · ‘cold calling’; · consumers’ right to
dispute resolution; · ‘blacklisted’ practices; · use of
a language other than that of the target country; ·
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special rules for agricultural products; · principles of
non-discrimination and equal treatment of nationals;
· precautionary principle versus risk principle; ·
protection of trademarks; · false or deceptive
indication of source; · product ‘placement’ in nonadvertising communications; · respectful interaction
with religious, cultural, and social values; and · when
a statement may be deemed ‘misleading’. Because
the freedom to market a product simultaneously in
several countries is a significant economic benefit,
the invaluable information and guidance in this book
on what is legally possible in a broad range of
countries will be enormously beneficial to firms in all
fields that engage in the sale and marketing of
products or services. Corporate counsel and
marketing directors will warmly welcome this new
edition of a proven handbook. "
Endorsed by the Australian College of Midwives
(ACM) and the New Zealand College of Midwives
(NZCOM), Midwifery: Preparation for Practice has
long been upheld as the definitive midwifery text for
Australian and New Zealand midwifery students.
Now in its 4th edition, the text presents a global
model of midwifery best practice that is supported by
a range of examples from the Australian, New
Zealand and international midwifery contexts. Visit
evolve.elsevier.com for your additional resources
eBook on VitalSource Student and Instructor
resources: Suite of videos Image collection
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PowerPoints Test Bank Review questions with
answers Weblinks Now available in two volumes for
ease of use: Book 1 focuses on the context of
midwifery practice Book 2 focuses on midwifery
practice New and significantly updated chapters
include: man rights in childbirth Midwifery as primary
healthcare Birth place and birth space Social and
environmental determinants of women’s health
Contraception Variations in normal Endorsed by the
Australian College of Midwives (ACM) and the New
Zealand College of Midwives (NZCOM) NEW to the
Evolve resources: a suite of 18 videos featuring
interviews with midwifery lecturers and students who
share inspirational insights, advice, challenges and
opportunities for learning Now includes an eBook
with all print purchases
This second edition of a bestseller, Nutrition in Public
Health: Principles, Policies, and Practice focuses on
the role of the federal government in determining
nutrition policy and influencing practice. Beginning
with an overview of public health principles, the book
examines the application of nutritional policy to
dietary guidance, health promotion, and the practice
of public health nutrition. Highlights of New
Coverage in the Second Edition: Legislation such as
Healthy, Hunger-Free Kids Act of 2010; Agricultural
Act of 2014 (Farm Bill); and proposals for the next
Farm Bill Discussions of study designs, the SEEDSCALE model for health promotion, health
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disparities and health equity, worksite wellness,
Let’s Move!, and other initiatives Impact of the ACA
on menu labeling policies, the Ryan White HIV/AIDS
Act, and legislation regarding breastfeeding
Examination of health disparities, demographic
trends, and health literacy; sexual orientation,
gender identity, and gender expression; and the role
of social media in tailored health communications
2010 Dietary Guidelines with analysis of potential
upcoming changes in 2015 Dietary Guidelines,
Healthy Eating Index 2010, MyPlate, and Harvard
Healthy Eating Plate Best Bones Forever!
Campaign, text messaging for tailored health
communication, and 4 Day Throw Away study
assessing the use of social media for education
regarding food safety The book explores the
importance of nutrition as a component of the broad
field of public health. The authors review the
principles of public health nutrition, examining
nutritional epidemiology and programs that deal with
health disparities, weight control challenges, and the
needs of special populations. The text addresses the
practice of public health nutrition through tools for
conducting a food and nutrition assessment of a
community, designing and carrying out a social
marketing campaign, and developing large and small
grant proposals. Nutrition in Public Health provides
an integrated view of nutrition needs and the policies
and political mechanisms that affect the delivery of
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quality food and nutrition services. It gives students a
thorough understanding of the federal government’s
role in determining nutrition policy and influencing
practice.
From the dynamics of interpersonal communication
between health professionals and clients to global
command-and-control during public health
emergencies that cross international borders, the
field of health communication bridges many
disciplines and involves efforts from the micro to the
macro. It involves navigating personal, cultural, and
political complexities and an ability to distill complex
technical science into quickly and easily understood
terms for ready distribution by the mass media--or to
an individual patient or to the parent of an ailing
child. Despite an abundance of textbooks,
specialized monographs, and academic handbooks,
this is the first encyclopedic reference work in this
area, covering the breadth of theory and research on
health communication, as well as their practical
application. Features: Nearly 600 original articles are
organized A-to-Z within a three-volume set to
provide comprehensive coverage of this exciting
field, including such topics as theories and research
traditions; evaluation and assessment; cultural
complexities; high risk and special populations;
message design and campaigns; provider/patient
interaction issues; media issues; and more. All
articles were specifically commissioned for this work,
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signed and authored by key figures in the field, and
conclude with cross reference links and suggestions
for further reading. Appendices include a Resource
Guide with annotated lists of classic books and
articles, journals, associations, and web sites; a
Glossary of specialized terms; and a Chronology
offering an overview and history of the field. A
thematic Reader’s Guide groups related articles by
broad topic areas as one handy search feature on
the e-Reference platform, which also includes a
comprehensive index of search terms. This A-to-Z
three-volume reference is available in both print and
online formats and is a must-have for libraries and
researchers who seek comprehensive coverage of
the theory, research, and applications of health
communication.
Promotion of FDA-Regulated Medical Products is the
update of the 2013 publication, FDA requirements
for prescription drug promotion, by John Driscoll.
Global Bodies in Grey Zones departs from the
current globalised market in biological material and
treatments. Three different forms of medical travel
are in focus: transplant travel, fertility travel and stem
cell travel. The global travelling includes legally
organised cross-border care, as well as completely
illegal activities involving trafficking in bodies and
body parts implicating a range of people,
technologies and treatments. The theoretical focus is
grey zones ? various places where people, money,
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bodies, and so on constitute components in an
international market. The authors are researchers
from the cultural, social and medical sciences. They
examine how people?s desperation, hopes and
longing for health and reproduction fuel the travels.
Law and Ethics for Health Practitioners will appeal to
undergraduate nursing and allied health students
seeking to understand and comply with the legal,
ethical and regulatory requirements of their
profession. The text addresses law and ethics
across eight health science disciplines, presenting
discipline-specific scenarios to support students in
their clinical decision making. Introduces the
fundamental concepts and frameworks of Australia’s
legal and health systems with clear examples
Discusses essential healthcare issues, including
advance care planning, child and elder abuse and
professional registration Focuses on models of
ethical decision making Outlines professional codes
of practice and guidelines to help meet professional
regulatory requirements Encourages reflection on
clinical practice through review questions and
activities Includes an eBook with all print purchases
Additional resources on Evolve eBook on
VitalSource Student and instructor resources
Multiple choice questions Weblinks Instructor
resources PowerPoints Image Library
The Elements of Applied Psychological Practice in
Australia is a comprehensive and applied review of
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material required for basic psychological practice in
Australia. This book is the first of its kind to offer a onestep resource to success in the Australian National
Psychology Examination. Nadine Pelling and Lorelle
Burton have provided you with everything you need and
more, most notably: • A comprehensive review of
applied areas and all assessments noted as important by
the Psychology Board of Australia • Study skills and tips,
including ‘making a study plan’ and how to manage
your time • 100 sample Multiple Choice Questions
(MCQ) with answers and explanations. For anyone
looking to take the Australian National Psychology
Examination, this detailed, concise, and extremely easy
to read book is an absolute must-have. Beginning-level
and experienced psychologists will also find the
comprehensive coverage of applied practice areas a
useful reference for their client-related work, and its
value as a resource comes alive with its succinct
presentation of client-based psychological assessment
and the ethics of applied practice and interventions. This
book will also be of interest to teachers of psychology
and international psychologists and scholars who may be
interested in how psychology is practiced in Australia.
The anthrax incidents following the 9/11 terrorist attacks
put the spotlight on the nation's public health agencies,
placing it under an unprecedented scrutiny that added
new dimensions to the complex issues considered in this
report. The Future of the Public's Health in the 21st
Century reaffirms the vision of Healthy People 2010, and
outlines a systems approach to assuring the nation's
health in practice, research, and policy. This approach
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focuses on joining the unique resources and
perspectives of diverse sectors and entities and
challenges these groups to work in a concerted, strategic
way to promote and protect the public's health. Focusing
on diverse partnerships as the framework for public
health, the book discusses: The need for a shift from an
individual to a population-based approach in practice,
research, policy, and community engagement. The
status of the governmental public health infrastructure
and what needs to be improved, including its interface
with the health care delivery system. The roles
nongovernment actors, such as academia, business,
local communities and the media can play in creating a
healthy nation. Providing an accessible analysis, this
book will be important to public health policy-makers and
practitioners, business and community leaders, health
advocates, educators and journalists.
Presenting a range of perspectives on advertising in a
global society, this Second Edition of Controversies in
Contemporary Advertising, by Kim Bartel Sheehan,
examines economic, political, social, and ethical
perspectives and covers a number of topics including
stereotyping, controversial products, consumer culture,
and new technology. The book is divided equally
between macro and micro issues, providing a balanced
portrait of the role advertising has in society today.
Author Kim Bartel Sheehan's work recognizes the
plurality of opinions towards advertising, allowing the
reader to form and analyze their own judgments. It
encourages readers to obtain a critical perspective on
advertising issues.
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Document from the year 2015 in the subject
Communications - Public Relations, Advertising,
Marketing, Social Media, grade: Merit, , course: Higher
National Diploma in Business (Marketing), language:
English, abstract: This report is assigned to do marketing
communications in advertising and promotion in
business. In this assessment I have to explain the
communication process that applies to advertising and
promotion. In this communication process includes the
sender or source, message encoding, media channel,
decoding, receiver, response or feedback and noise. In
addition, I will explain precisely regarding the
organization of the advertising and promotions industry.
In advertising and promotion industry consist advertiser,
advertising and promotion agencies, external facilitators,
media organizations and target audiences. All these
elements are the mediums for any organization or
business to implement the advertisement in order to
advertise and promote their products or services.
Without the help of those elements, the advertising could
not happen. Moreover, when advertisers make
advertisements, they should aware with the rules and
regulations in advertising. Here, I have to assess on how
promotion in Aroma Cake House is regulated. According
to Malaysia Code of Advertising Practice, Guidelines to
Avoid False and Misleading Advertising and
Broadcasting Ethics Code I will mention the important
part that this company should aware in advertising.
Lastly, there are several current trends in advertising
industry occur in Aroma Cake House. I will explain
regarding media clutter, new media, sales promotion and
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impact of ICT towards this company. In other to enhance
the business performance through advertising, I would
like to suggest to Aroma Cake House by using pay-perclick advertisement on Google Search Engine. Google
will advertise this company so that when user type
‘Aroma Cake’, Aroma Cake House will be on top of the
homepage. Other than that, I suggest to Aroma Cake
House to make discount coupon for UiTM students since
they always sell the goods in UiTM on every Tuesday.
The discount coupon will be given for those purchases
more than RM 20. This activity can increase the sales of
Aroma Cake House.
Clear, concise instruction for all CFA Level I concepts
and competencies for the 2017 exam The same official
curricula that CFA Program candidates receive with
program registration is now available publicly for
purchase. CFA Program Curriculum 2017 Level I,
Volumes 1-6 provides the complete Level I Curriculum
for the 2017 exam, delivering the Candidate Body of
Knowledge (CBOK) with expert instruction on all ten
topic areas of the CFA Program. Fundamental concepts
are explained with in-depth discussion and a heavily
visual style, while cases and examples demonstrate how
concepts apply in real-world scenarios. Coverage
includes ethical and professional standards, quantitative
analysis, economics, financial reporting and analysis,
corporate finance, equities, fixed income, derivatives,
alternative investments, and portfolio management, all
organized into individual sessions with clearly defined
Learning Outcome Statements. Charts, graphs, figures,
diagrams, and financial statements illustrate concepts to
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facilitate retention, and practice questions provide the
opportunity to gauge your understanding while
reinforcing important concepts. The Level I Curriculum
covers a large amount of information; this set breaks the
CBOK down into discrete study sessions to help you stay
organized and focused on learning-not just memorizingimportant CFA concepts. Learning Outcome Statement
checklists guide readers to important concepts to derive
from the readings Embedded case studies and examples
throughout demonstrate practical application of concepts
Figures, diagrams, and additional commentary make
difficult concepts accessible Practice problems support
learning and retention CFA Institute promotes the
highest standards of ethics, education, and professional
excellence among investment professionals. The CFA
Program Curriculum guides you through the breadth of
knowledge required to uphold these standards. The
three levels of the program build on each other. Level I
provides foundational knowledge and teaches the use of
investment tools; Level II focuses on application of
concepts and analysis, particularly in the valuation of
assets; and Level III builds toward synthesis across
topics with an emphasis on portfolio management.
Public Health Law and Ethics: A Reader, 3rd Edition
probes the legal and ethical issues at the heart of public
health through an incisive selection of judicial opinions,
scholarly articles, and government reports. Crafted to be
accessible to students while thorough enough for use by
practitioners, policy makers, scholars, and teachers
alike, the reader can be used as a stand-alone resource
or alongside the internationally acclaimed Public Health
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Law: Power, Duty, Restraint, 3rd Edition. This updated
edition reader includes new discussions of today’s most
pressing health threats, such as chronic diseases,
emerging infectious diseases, antimicrobial resistance,
biosecurity, opioid overdose, gun violence, and health
disparities.
Telecoms and Media, edited by Alexander Brown and
Peter Broadhurst of Simmons & Simmons, summarises
the main issues related to T&M regulation and policy in a
global context including: government policy, WTO Basic
Telecommunications Agreement commitments, fixed,
mobile and satellite services, radio frequency
requirements, next-generation mobile services,
authorisation timescales and fees, modification and
assignment of licences, radio spectrum assignment,
cable networks, local loop access, internet regulation,
broadband penetration, interconnection and interoperator disputes, charges and tariffs, customer terms
and conditions, media licensing, content and advertising
restrictions, exclusivity and ownership restrictions,
unsolicited and intercepted communications and
competition and merger control. In an easy-to-use
question and answer format, trusted and reliable
information on key topics of law and regulation in this
area is provided by leading practitioners around the
world. As well as in-depth comparative study of the topic
in 34 jurisdictions there are also editorial chapters
covering smart cities; net neutrality update for the United
States and a global overview. &quote;The
comprehensive range of guides produced by GTDT
provides practitioners with an extremely useful resource
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when seeking an overview of key areas of law and policy
in practice areas or jurisdictions which they may
otherwise be unfamiliar with.&quote; Gareth Webster,
Centrica Energy E&P
The term 'medical devices' covers a wide range of equipment
essential for patient care at every level of the health service,
whether at the bedside, at a health clinic or in a large
specialised hospital. Yet many countries lack access to highquality devices, particularly in developing countries where
health technology assessments are rare and there is a lack of
regulatory controls to prevent the use of substandard devices.
This publication provides a guidance framework for countries
wishing to create or modify their own regulatory systems for
medical devices, based on best practice experience in other
countries. Issues highlighted include: the need for
harmonised regulations; and the adoption, where appropriate,
of device approvals of advanced regulatory systems to avoid
an unnecessary drain on scarce resources. These
approaches allow emphasis to be placed on locally-assessed
needs, including vendor and device registration, training and
surveillance and information exchange systems.
Investment Performance Measurement Over the past two
decades, the importance of measuring, presenting, and
evaluating investment performance results has dramatically
increased. With the growth of capital market data services,
the development of quantitative analytical techniques, and the
widespread acceptance of Global Investment Performance
Standards (GIPS®), this discipline has emerged as a central
component of effective asset management and, thanks in part
to the Certificate in Investment Performance Measurement
(CIPM) program, has become a recognized area of
specialization for investment professionals. That's why
Investment Performance Measurement: Evaluating and
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Presenting Results—the second essential title in the CFA
Institute Investment Perspectives series—has been created.
CFA Institute has a long tradition of publishing content from
industry thought leaders, and now this new collection offers
unparalleled guidance to those working in the rapidly evolving
field of investment management. Drawing from the Research
Foundation of CFA Institute, the Financial Analysts Journal,
CFA Institute Conference Proceedings Quarterly, CFA
Magazine, and the CIPM curriculum, this reliable resource
taps into the vast store of knowledge of some of today's most
prominent thought leaders—from industry professionals to
respected academics—who have focused on investment
performance evaluation for a majority of their careers. Divided
into five comprehensive parts, this timely volume opens with
an extensive overview of performance measurement,
attribution, and appraisal. Here, you'll become familiar with
everything from the algebra of time-weighted and moneyweighted rates of return to the objectives and techniques of
performance appraisal. After this informative introduction,
Investment Performance Measurement moves on to: Provide
a solid understanding of the theoretical grounds for
benchmarking and the trade-offs encountered during practice
in Part II: Performance Measurement Describe the different
aspects of attribution analysis as well as the determinants of
portfolio performance in Part III: Performance Attribution
Address everything from hedge fund risks and returns to fund
management changes and equity style shifts in Part IV:
Performance Appraisal Recount the history and explain the
provisions of the GIPS standards—with attention paid to the
many practical issues that arise in the course of its
implementation—in Part V: Global Investment Performance
Standards Filled with invaluable insights from more than fifty
experienced contributors, this practical guide will enhance
your understanding of investment performance measurement
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and put you in a better position to present and evaluate
results in the most effective way possible.
A new edition of this excellent pharmacy law text, fully
updated and unique to the Australian marketplace. Australian
Pharmacy Law and Practice 2nd edition is the key law and
ethics resource for pharmacists and students. Fully revised
and updated, this new edition provides an introduction to
contemporary pharmacy practice in Australia, looking at the
various laws, policies and standards that govern the
profession. Australian Pharmacy Law and Practice 2nd
edition features excerpts of the relevant legislation,
addressing all the pharmacy laws and regulations Australia’s
pharmacists need to know. This updated pharmacy law text
also includes a wealth of new content, such as pharmacyspecific case scenarios. Plus, all chapters are clearly mapped
to the National Competency Standards Framework for
Pharmacists 2010, which cover aspects of medicine
regulation and pharmacy practice. An essential resource in
the ever-changing area of pharmacy practice, this new edition
of Australian Pharmacy Law and Practice is ideal for both
pharmacy students wanting to understand the legal and
regulatory implications of pharmacy practice and practicing
pharmacists seeking clarification of their position in relation to
the state and national legislation and regulation under which
they practice. End-of-chapter questions and activities Further
reading lists in every chapter State-specific and up-to-date
legislation Clear, easy-to-follow layout Additional case study
resources on Elsevier’s Evolve portal Case scenarios
incorporated throughout chapters. Listing of National
Competency Standards Framework for Pharmacists 2010
covered in each chapter.
The Elements of Ethical Dilemmas: Applied Psychology
Ethics in Australia is a comprehensive and applied guide to
practising psychology in an ethical and professional manner.
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This book is designed to assist applicants for general
registration as a psychologist successfully navigate one of the
eight core competencies for general registration set by the
Psychology Board of Australia; specifically ethical, legal, and
professional matters. The exploration of ethical dilemmas is a
core task for the 4+2 pathway to general registration, while
related ethical applications require exploration in the 5+1 and
higher education pathways to registration as well. This book
will teach readers how to identify, explore, and choose the
appropriate professional course of action when confronted by
ethical dilemmas in practice. The chapters include personal
reflections from expert contributors relating to each of the
ethical dilemmas, expertly highlighting clients’ and
stakeholders’ circumstances, ethical codes and guidelines,
scholarship and research, as well as other key elements in
the ethical decision-making process. Especially relevant to
those applying to become a registered psychologist in
Australia, this book offers invaluable guidance on responding
to ethical dilemmas as required by the Psychology Board of
Australia in various pathways to general registration.
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